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GROVLINk  Connection that drives commitment.

Your people are disconnected
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And they're telling you. Only 20% of first-time donors

give a second time. 8 out of 10 people who showed up

for your mission won't return. 8 of 10 first-time donors
never give again.

Your tools - email, SMS, social media - aren't broken.

They're not designed to keep attention.

Phones have their attention

But your mission isn't there. People who download a
nonprofit's mobile app are highly engaged.
Apps In the charity and nonprofit sector show the

highest engagement of any business category.

Did you know?

Push notification opens

40-60%
Charities and nonprofits show the highest open rates

. e . Email
for mobile app push notifications of any industry. e

15-30%

Notification opens are up to 2 times higher than emall

opens.







